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COVID-19 update 59 – 29/01-15/02/2021 

 

A compilation of press releases/articles on policies and best practices from various EU 
and national information sources, and information provided by our members 

 Please note that this update is now published on a 2-week basis. 

 

Corona contagion risk in retail not increased 

The risk of infection when working in retail, including in food retail, is not increased. That is 
the result of a survey of retail companies by the trade association for trade and goods logistics 

(BGHW) and the Federal Institute for Occupational Safety and Health (BAuA). For this 
purpose, the researchers from the institutions evaluated data from eleven retail companies 
with around 331.000 employees. 

The proportion of sick employees remained below the mean of the corresponding age group 
in the general population. There were no significant differences in the trading areas 
considered. In the food retail trade, for example, which was open in all lockdown phases, the 
frequency of infections remained inconspicuous.  

The protective measures taken by the companies very likely play an important role in the low 
risk of infection. In addition, all companies surveyed used corona management with their own 
contact tracking. This very likely contributed to the fact that infections were generally only 

restricted to individual employees. The cause of the reported infections was mostly even 
outside the company. Moreover, epidemiological data from different contact scenarios has 
shown that short contact times, as are typical in retail, generally involve lower risks of 
infection than longer ones. (Source: Lebensmittel Zeitung) 

 

1. EU MEASURES 

State Aid 

The European Commission has decided to prolong until 31 December 2021 the State Aid 
Temporary Framework adopted on 19 March 2020 to support the economy in the context of 
the coronavirus outbreak. The Commission has also decided to expand the scope of the 

Temporary Framework by increasing the ceilings set out in it and by allowing the conversion 
of certain repayable instruments into direct grants until the end of next year. 

Under the State Aid Temporary Framework, the Commission has recently approved: 

 a €300 million Austrian scheme for package travel organisers and facilitators of linked 
travel services in the context of the coronavirus outbreak; 

 a €1,2 billion Czech scheme to support self-employed and partners in small limited 
liability companies affected by the coronavirus outbreak; 

 a €1,18 billion Dutch scheme to support SMEs in the Netherlands affected by the 
coronavirus outbreak; 

 a €1,4 billion Swedish scheme to support uncovered fixed costs of companies affected 
by the coronavirus outbreak. 

 

https://www.lebensmittelzeitung.net/handel/Studie-Corona-Ansteckungsrisiko-im-Einzelhandel-nicht-erhoeht-150724
https://ec.europa.eu/commission/presscorner/detail/en/IP_21_261
https://ec.europa.eu/commission/presscorner/detail/en/ip_20_496
https://ec.europa.eu/commission/presscorner/detail/en/ip_20_496
https://ec.europa.eu/commission/presscorner/detail/en/ip_20_496
https://ec.europa.eu/commission/presscorner/detail/en/IP_21_415
https://ec.europa.eu/commission/presscorner/detail/en/MEX_21_623
https://ec.europa.eu/commission/presscorner/detail/en/MEX_21_506
https://ec.europa.eu/commission/presscorner/detail/en/ip_21_583
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EU loans to Member States 

On 2nd February 2021 the European Commission has disbursed €14 billion to nine Member 
States in the fourth instalment of financial support to Member States under the SURE 
instrument. This is the first disbursement in 2021. As part of today's operations, Belgium has 
received €2 billion, Cyprus €229 million, Hungary €304 million, Latvia €72 million, 
Poland €4.28 billion, Slovenia €913 million, Spain €1,03 billion, Greece €728 million 
and Italy €4,45 billion. All nine Member States had already received financial support under 
SURE in 2020, under one of the first three issuances and disbursement operations that took 
place in 2020. 

These loans will assist Member States in addressing sudden increases in public expenditure to 
preserve employment. Specifically, they will help Member States cover the costs directly 

related to the financing of national short-time work schemes, and other similar measures that 
they have put in place as a response to the coronavirus pandemic, including for the self-
employed. Today's disbursements follow the issuance of the fourth social bond under the EU 
SURE instrument, which attracted a considerable interest by investors. The notable 
oversubscription was translated into favourable pricing terms, which the Commission is 
directly passing on to the benefitting Member States. 

Following today's disbursements, 15 Member States have received a total of €53,5 billion 
under the SURE instrument. Once all SURE disbursements have been completed, Belgium will 
have received €7,8 billion, Cyprus €479 million, Hungary €504 million, Latvia €192 million, 
Poland €11,2 billion, Slovenia €1,1 billion, Spain €21,3 billion, Greece €2,7 billion and Italy 

€27,4 billion. 

An overview of the amounts disbursed so far and the different maturities of the bonds are 
available online here. A breakdown of the €90,3 billion that have been authorised for 18 
Member States so far is here. Member States can still submit requests to receive financial 
support under SURE which has an overall firepower of up to €100 billion. 

For more information: 

Factsheet: SURE - Supporting Member States to help protect people in work and jobs 

Questions and answers: Commission proposes SURE 

 

 
2. NATIONAL MEASURES 

For information on the current provisions regarding the crossing of Single Market 
borders, please consult the Commission’s Re-open EU web portal.  

 

AUSTRIA 

Since 8th February, Austria has switched to a night-time curfew and let non-essential shops 
and schools reopen despite infections remaining higher than the government would like. 
(Source: Reuters) 

Since 25 January 2021, it is obligatory for both employees and customers in grocery stores in 
Austria to wear an FFP2 mask. SPAR Austria supports customers to meet this new legislation 
by providing one free mask per day when visiting their stores, as long as stocks last. The 

https://ec.europa.eu/commission/presscorner/detail/en/ip_21_309
https://ec.europa.eu/commission/presscorner/detail/en/ip_21_209
https://ec.europa.eu/commission/presscorner/detail/en/ip_21_209
https://ec.europa.eu/info/sites/info/files/about_the_european_commission/eu_budget/sure_4th_dual_tranche_press_release_final.pdf
https://ec.europa.eu/info/strategy/eu-budget/eu-borrower/investor-relations_en#eu-sure-disbursements
https://ec.europa.eu/info/business-economy-euro/economic-and-fiscal-policy-coordination/financial-assistance-eu/funding-mechanisms-and-facilities/sure_en
https://ec.europa.eu/info/sites/info/files/economy-finance/sure_factsheet.pdf
https://ec.europa.eu/commission/presscorner/detail/en/qanda_20_572
https://reopen.europa.eu/en
https://www.reuters.com/article/idUSV9N2FR01R


3 
 

masks are issued at the entrance of SPAR, EUROSPAR and INTERSPAR stores nationwide. In 

addition, SPAR is also selling FFP2 masks for €0,59 each. SPAR is asking customers to handle 
the masks carefully and to use them multiple times when doing grocery shopping. (Source: 
SPAR Austria) 

 
CROATIA 

Several thousand people, mostly owners of small businesses like restaurants, bars or fitness 
centres, gathered to protest in Zagreb on 3rd February over COVID-19 measures that have 
prevented them from working for more than two months. Shops, cinemas and most schools 
are currently open, but bars, restaurants and sports centres except swimming pools remain 
closed. Dražen Oreščanin, from the small entrepreneurs’ association Glas Poduzetnika (The 

Voice of Entrepreneurs), said the protest was to end discrimination against some businesses 
and to demand fair compensation. The government would reconsider current restrictions 
around mid-February and may ease some measures if the decline in infections continues. 
(Source: Reuters) 

 

CYPRUS 

Theatres and cinemas to reopen their doors on 7th February, along with department stores, 
shopping malls, primary public and private schools as well as high school seniors. Theatres 
and cinemas will be permitted to host up to 50 audience members at a time. (Source: 
DeHavilland) 

 

DENMARK 

The stricter national measures have been extended and now apply until 28th February 
2021. The maximum number of people who can gather continue to be five people. The 
recommended minimum distance continues to be at least two metres as a precautionary 
measure. The minimum area required in retail shops has also been increased. Durable goods 
stores, such as DIY stores and interior design shops, must continue to stay closed, as 
must shopping centres, department stores, shopping arcades and bazaars. The same 
applies to restaurants, bars and sports centres as well liberal professions who are not able to 

maintain the distance required to prevent infections, such as hairdressers, massage 
therapists, tattooists and driving schools. Citizens are still encouraged to work from home. 
During the entire lock-down period, grocery shops/supermarkets, pharmacies and specialist 
shops selling medical equipment can stay open. In addition, there is a requirement to use 
personal protective equipment in certain areas, among others public transport and 
supermarkets. (Source: The Danish coronavirus information site)  

 

FRANCE 

Kantar published a new study on the changes in consumer behaviour in the FMCG market in 
the second lockdown, as compared to the first. The second lockdown was a little more flexible, 

with fewer people working at home and more children in school. People’s concerns had 
shifted, with worries about socialising and the economy taking over from fears about 
becoming infected. While the shock of the first lockdown meant shoppers stuck to their 

https://spar-international.com/news/spar-austria-makes-ffp2-masks-available-in-line-with-legislation/
https://www.reuters.com/article/idUSL8N2K92OH
https://coronasmitte.dk/en
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previous habits, new routines had become well-established by the second, while some 

households were experiencing constraints on their FMCG budgets. For the details see the 
source Kantar. 

In three graphics and a few large key figures, LSA tells the story of the main food distribution 
channels in 2020 and the upheavals that COVID-19 involved and the 2 confinements and other 
curfews that accompanied it. The drives generated 2,6 billion euros in additional sales in 2020, 
better than all the supermarkets together, with 2,5 billion. Conversely, the hypermarkets are 
the big losers, disadvantaged as they were by the traffic restrictions imposed on 17 March, 
they were never able to redress the bar thereafter, remaining in the red throughout the COVID 
period. In total, their market share melted by 2 points over the period to 49,3%, which is huge 
and corresponds to nearly 1,8 billion in shortfall (or relative losses) compared to 2019. 

Overall FMCG consumption by French households rose sharply, with an increase quantified by 
Kantar of + 8,3% over the year. IRi, a panel of distributors, assesses the increase in turnover of 
supermarkets at + 6,8%. The web has grown almost 9 times faster than stores: +43% for e-
commerce compared to +4,7% for stores in 2020, according to IRi. (Source: LSA) 

 

 

 

 

https://www.kantar.com/inspiration/fmcg/france-second-lockdown-what-changed-for-fmcg
https://www.lsa-conso.fr/hypers-supers-proxi-drive-les-gagnants-et-les-perdants-face-au-covid-en-2020,371758#xtor=EREC-87&email=info@ugal.eu
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Intermarché wants to show solidarity with students, also hard hit by the crisis linked to 

COVID-19. Thus, as of Tuesday 2nd February until 8th February 2021 students received for 20 
euros spent, a voucher of 10 euros on presentation of their loyalty card. “Since the start of this 
health crisis, Intermarché has mobilized alongside the various economic players: French 
producers, traders, caregivers... Today, it is with students that we have chosen to act. We 
believe it is essential, to support them by allowing them to increase their shopping budget”, 
explains Vincent Bronsard, President of Intermarché and Netto. (Source: LSA) 

Throughout the month of January, the frozen food retailer Picard offered its customers the 
opportunity to join a solidarity operation with the MicroDon checkout rounding. The 
participation rate of the brand's customers was 35 to 50%. The amount of donations collected 
amounted to 287.000 euros, which were paid to the FAGE (Federation of General Student 

Associations) for the solidarity student grocery stores AGORAé. With this operation, 20.000 
students will be affected, or 45.000 food baskets. At the same time, Picard installed freezers in 
10 of the 24 AGORAé grocery stores that did not have them. “The situation of students is a 
subject close to our hearts. Some are in extreme distress because of the pandemic as they 
have lost their student jobs. It seems essential to us to mobilize ourselves for them alongside 
our customers. We are considering the possibility of taking further action in this area”, said 
Cathy Collart Geiger, President of Picard. (Source: LSA) 

GERMANY  

Germany’s nationwide lockdown will continue until 7 March, Chancellor Angela Merkel and 
state leaders decided on 11th February. Until that point, lockdown measures and contact 

restrictions will largely remain in place, but the current plan outlines a staggered reopening. 
While hair salons will be allowed to reopen from 1st March, shops, museums, and galleries 
could reopen once the country’s seven-day incidence has ‘stably’ decreased to 35 per 100.000 
people. The current rate is 68 per 100.000, according to the Robert Koch Institute. Despite the 
prospect of reopening, Angela Merkel warned of the dangers of a third wave and the 
coronavirus mutations, saying that the country must do everything in its power to prevent a 
return to exponential infection growth. However, there were no decisions on reopening 
German schools, a matter that has been left up to individual states. Current guidance says that 
they should resume only when the incidence is below 50. The resolution called for increased 
rapid tests in schools to facilitate safe reopening. A few states, including Berlin and North 
Rhine-Westphalia, have already announced their plans to reopen schools beginning 22 

February. (Source: Euractiv) 

57 percent of retailers see their existence threatened in 2021 

The German Retail Federation publishes shocking figures: In a recent survey, 57% of the 
retailers surveyed said they would have to give up in the first half of the year (20%) or in the 
second half (37%) without any further help. The retail sector loses 700 million euros per day 
in the lockdown. At the same time, the mood of consumers is falling for the fourth month in a 
row, according to the consumption barometer. The Bavarian Trade Association has already 
asked its members to sue in case of further closings. More than 40 associations will meet in 
the week of 15 February for an economic summit with Economics Minister Peter Altmaier. 
The HDE continues to repeat its demands to the federal government in these pandemic weeks: 

Bridging Aid III should now start as soon as possible, a perspective must finally be found and 
the reopening requires strategic and long-term planning. Current figures from the Federal 
Statistical Office confirm the very changed development of trade during the corona lockdown. 
The online trade increased by 25% in the previous year, while the textile trade shrank by 

https://www.lsa-conso.fr/crise-du-covid-19-intermarche-propose-des-bons-d-achats-aux-etudiants,371823#xtor=EPR-2&email=info@ugal.eu
https://www.lsa-conso.fr/picard-se-mobilise-contre-la-precarite-etudiante,372703#xtor=EPR-2&email=info@independentretaileurope.eu
https://www.euractiv.com/section/politics/short_news/germany-extends-lockdown-until-early-march/
https://einzelhandel.de/hdepk
https://einzelhandel.de/konsumbarometer


6 
 

exactly this percentage. In the HDE online monitor for January, the association documents the 

growth of online trade in 2020 compared to the previous year. (Source: e-tailment) 

The Budni drugstore chain is going to provide rapid corona tests in the form of a throat 
swab. The chain has opened its own test station in a Hamburg shopping centre. The test will 
be carried out by trained medical professionals. At 25 euros per test, Budni is currently the 
cheapest provider on the market. The test persons should receive the result by e-mail 
20 minutes after the test. Interested parties can book an appointment on the Budni website. 
(Source: Lebensmittel Zeitung) 

Most non-food discounters are struggling with declining sales; in some federal states they 
are only allowed to open to sell everyday goods. This has resulted in many a non-food 
discounter expanding their prospectus to include several pages for food offers. Certain 

smaller non-food retailers are even presenting themselves to customers these days as “local 
suppliers” for groceries and drugstore goods. In the food range, Jawoll cooperates with REWE 
via Für Sie. According to CEO Ralf Hartwich, the food share, including beverages and wine, is 
currently not less than 61 percent of the total range in any Jawoll store. Hartwich currently 
estimates the proportion of everyday items in the overall range at “around 85 percent”. The 
consequence: In the current lockdown, all Jawoll stores are open. Some other non-food 
discounters and special items dealers, on the other hand, apparently benefit from the fact that 
the goods cannot flow elsewhere because dealers have to keep their shops closed. This week, 
Thomas Philipps is selling private label items from the beauty retailer Douglas with a 20 
percent discount. Competitors are promoting high-quality chocolate that is said to come from 
airport shops. One thing is already clear: 2020 was not a good year for most of the non-food 

discounters in this country. GfK expert Langhauser predicts a decline of 7 to 8 percent for the 
format, which last stood for sales of just under 4,2 billion euros. He nevertheless sees a lot of 
potential for the future, because “Households use the format disproportionately for non-food 
shopping trips”. (Source: Lebensmittel Zeitung) 

 

GREECE 

Prime Minister Kyriákos Mitsotákis announced a stricter lockdown in the Attica Region on 
9th February, taking effect from 11th February through 28th February, following a sudden rise 
in hospital admissions and the mutations of SARS-CoV-1, which appear to disperse at much 

higher rates. The measures include a shutdown of retail stores. (Sources: DeHavilland, 
AMNA) 

 

THE NETHERLANDS 

The government has decided to extend the current strict lockdown. The 9 p.m. to 5 a.m. 
curfew remains in force. Non-essential shops will remain closed for the time being. However, 
in an attempt to make the lockdown a little more bearable for retailers and consumers the 
government has decided that as of 10 February, non-essential shops will be allowed to 
offer their customers the option of collecting their order in person at the shop. (Sources: 
DeHavilland, Government of the Netherlands) 

 

POLAND 

https://einzelhandel.de/images/E-Commerce/Online_Monitor/20210122_HDE_IFH_OnlineNews_Januar_2021.pdf
https://view.mc.etailment.de/?qs=267b8502d6318377556f94afff0058c845b9eb09384eac6942124836ee77ff863b7236a7c5bd6610e13eeb6c8d844098d55fe94ded758ce573d8d26ca7c2e30aa69504015e8c4a2e4c0824124618d4b5
https://www.lebensmittelzeitung.net/handel/Corona-Krise-Budni-eroeffnet-eigenes-Corona-Testzentrum--150627
https://www.lebensmittelzeitung.net/handel/Strategie-Nonfood-Discounter-bauen-Food-aus-150691?utm_source=%2Fmeta%2Fnewsletter%2Fabonnent&utm_medium=newsletter&utm_campaign=nl6086-abonnent&utm_term=4caf42235d37e6a3bfa72dc77c5c766d
https://www.amna.gr/en/article/527464/PM-Mitsotakis-Retail--schools-shut-down-again-in-Attica-following-Covid-19-pressure-on-hospitals
https://www.government.nl/ministries/ministry-of-health-welfare-and-sport/news/2021/02/02/coronavirus-situation-remains-serious-lockdown-extended
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Walking a tightrope between economic recovery and controlling the pandemic to a 

manageable situation for the medical sector, Poland is allowing hotels cinemas and theatres to 
open at 50%, as well as outdoor sporting venues and ski slopes from 12th February. At the 
beginning of February, it reopened shopping malls, museums and art galleries, 
although with limits on the number of people. Some experts have long warned that the 
third wave of the pandemic is still ahead, with some cases of the more contagious B.1.1.7 
strain of the virus already detected in Poland. Poland has so far vaccinated nearly 1,6 million 
people and plans to reach 3 million by the end of March. 

At the beginning of February a restaurateurs’ association said it was preparing to sue the 
government for as much as 1 billion złoty (€225 million) over keeping restaurants closed. The 
fitness industry is also reportedly readying a lawsuit. Despite the pandemic, Poland still 

recorded a relatively mild recession last year, its GDP dropping just 2,8 percent versus 2019. 
This year, an economic recovery of around 3 percent to 4 percent is expected. (Source: 
POLITICO) 

 

ROMANIA 

In Bucharest indoor restaurants, bars, cafes are re-opening within a 30 percent capacity 
limits, as well as theatre halls and gambling halls. (Source: DeHavilland) 

 

UNITED KINGDOM 

Britain will introduce rules for buy-now pay-later (BNPL) credit after the unregulated 
market spiked as consumers struggled during coronavirus pandemic lockdowns. Demand for 
BNPL products spiked in tandem with COVID-19 restrictions, with products nearly 
quadrupling in 2020, and now total 2,7 billion pounds, with 5 million users since the 
beginning of the pandemic. BNPL, particularly popular with young people shopping for 
clothes, is offered by companies such as Clearpay, which is owned by Australia’s Afterpay Ltd, 
Klarna, LayBuy, Openpay and Paypal. It is convenient to obtain such interest-free short-term 
loans that spread the payment for retail goods. “By stepping in and regulating, we’re making 
sure people are treated fairly and only offered agreements they can afford – the same 
protections you’d expect with other loans”, Financial Services Minister John Glen said in a 
statement. (Source: Reuters) 

In response to the UK’s third national lockdown, the SPAR Lancashire School Games has 
launched a new virtual programme of activities. The programme is designed to keep children 
across the county active and help them achieve their 60 daily exercise minutes. The SPAR 
Lancashire School Games is the county’s largest youth sporting programme, engaging over 
100.000 school children in 2019. Hosted on the games’ website and social media channels, the 
programme is delivered by Active Lancashire and 14 Lancashire School Games 
Organisers. The games are funded by Sport England and sponsored by SPAR UK partner 
James Hall & Co. To find out more about the SPAR Lancashire School Games programme, visit 
www.lancashireschoolgames.co.uk. (Source: SPAR UK) 

 

https://www.iggp.pl/aktualnosci/pozew-zbiorowy-izby-gospodarczej-gastronomii-polskiej
https://www.politico.eu/article/poland-eases-coronavirus-restrictions/
https://www.reuters.com/article/idUSKBN2A20OB
http://www.lancashireschoolgames.co.uk/
https://spar-international.com/news/spar-uk-encourages-children-to-get-active-during-lockdown/

