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COVID-19 update 60 – 16/02-01/03/2021 

 

A compilation of press releases/articles on policies and best practices from various EU 
and national information sources, and information provided by our members 

 This update is published on a 2-week basis. 

 

1. EU MEASURES 

Under the State Aid Temporary Framework, the Commission has recently approved: 

 a €149 million Belgian scheme to support uncovered fixed costs of companies in 

Flanders affected by the coronavirus outbreak; 
 a €34 million Belgian scheme to support tourism companies in Flanders in the context 

of the coronavirus outbreak; 
 a €115 million Czech rent compensation scheme to support businesses affected by the 

coronavirus outbreak; 
 a €500 million Greek scheme to support small and medium-sized businesses affected 

by the coronavirus outbreak; 
 the modification of 12 Hungarian schemes to support companies in the context of the 

coronavirus outbreak; 
 an amended Italian scheme to support companies in Southern Italy affected by the 

coronavirus outbreak; 

 a €61,4 million Italian scheme to support private employers in the context of the 
coronavirus outbreak; 

 a modification of Spanish ‘umbrella' scheme to support economy in the context of the 
coronavirus outbreak, extending it to support uncovered fixed costs of companies. 

 

2. NATIONAL MEASURES 

For information on the current provisions regarding the crossing of Single Market 
borders, please consult the Commission’s Re-open EU web portal.  

 

DENMARK 

Denmark is planning to reopen shops and some schools to re-open in March – the Prime 
Minister has called it a ‘calculated risk’. (Sources: De Havilland, Reuters) 

 

FRANCE 

Bookstores have joined the list of so-called essential businesses in France. They can remain 
open in the event of confinement on weekends, according to a decree published on 
26 February in the Official Journal. (Source: RTBF) 

As student jobs and internships have disapparead because of the corona crisis many young 
people have plunged into precariousness. Many young people are also in difficulty finding 
their first job. Large retailers have therefore started to take measures to support students. At 
Intermarché, more than 30.000 students were offered a voucher of €10 from €20 spent 

https://ec.europa.eu/commission/presscorner/detail/en/ip_20_496
https://ec.europa.eu/commission/presscorner/detail/en/MEX_21_742
https://ec.europa.eu/commission/presscorner/detail/en/MEX_21_742
https://ec.europa.eu/commission/presscorner/detail/en/MEX_21_804
https://ec.europa.eu/commission/presscorner/detail/en/MEX_21_742
https://ec.europa.eu/commission/presscorner/detail/en/MEX_21_682
https://ec.europa.eu/commission/presscorner/detail/en/MEX_21_703
https://ec.europa.eu/commission/presscorner/detail/en/MEX_21_804
https://ec.europa.eu/commission/presscorner/detail/en/MEX_21_742
https://reopen.europa.eu/en
https://www.reuters.com/article/us-health-coronavirus-denmark/denmark-to-take-calculated-risk-by-easing-covid-curbs-in-march-idUSKBN2AO17H
https://www.rtbf.be/info/monde/detail_france-les-librairies-desormais-classees-commerces-essentiels?id=10707097
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between 2 and 8 February, upon presentation of the loyalty card. The operation, relayed by a 

vast advertising campaign, will be repeated the first week of March. Casino, for its part, 
organized a fundraising in favor of food banks in its stores. In addition, Casino also offers 10% 
reduction to students on Casino products via the Casino Max application until the end of the 
academic year. Auchan has announced that it offers a voucher of €10 for €20 spent on 
19 February. E. Leclerc has announced the launch of a price advantageous “student basket” 
and Carrefour and Système U are currently preparing national operations in support of 
students. Many individual stores are taking action at local level as well. One thing is certain, in 
the medium term, all these attentions can only be beneficial to distributors, because this 
clientele is very volatile. 18-34 year olds are, in fact, 21% more than the average saying that 
they are ready to change brand, according to a survey carried out by Heroiks at the end of 
2019. (Source: LSA) 

Some figures: 

• Among the 15-30 year olds who have suffered the effects of the crisis, 52% have seen 
their purchasing power decline and 34% have lost their jobs or have great difficulty in 
exercising it. (Source: Survey Odoxa-Backbone published on 19 January) 

• 25-35 year olds account for 18% of PGC-FLS expenses and 12% of fresh traded 
products. (Source: Kantar) 

• 26% of those under 35 without children say they buy more raw products since the 
start of the epidemic, 18% larger packs. (Source: Nielsen) 

Unsurprisingly, health restrictions have boosted online sales and home delivery, as confirmed 

by a study by the YouGov institute published on 25 February. Over the past 12 months, 9 out 
of 10 French people have ordered a product on the Internet. Clothing, shoes and accessories 
lead the way with 58% of orders over the past 12 months, according to this study. Cultural 
products (books, games, toys, 47%) followed by high-tech appliances and household 
appliances (39%). The survey confirms two strong trends observed since the start of the 
epidemic: the decline in the purchasing power of some French people and the willingness of 
consumers to turn to more local products. However, consumers are far from choosing this 
service with their eyes closed. After the price of the product, the cost of delivery and delivery 
times are the two most commonly cited purchasing criteria. Among the French mentioning 
the price of delivery, 48% consider this criterion more important since the start of the health 

crisis. 

Respondents citing the price of the product or the presence of promotions among the top 
three purchasing criteria are respectively 40% and 61% to consider these factors more 
important in the current context. And among the only 16% of French people who mention the 
criterion of “Made in France”, 73% attach more importance to it today. (Source : LSA) 

 

GERMANY  

Local and sustainable shopping is becoming more popular both online and offline. According 
to a study by the Institute for Retail Research (IFH), local online marketplaces are increasingly 

used, especially by younger people. A total of 65 percent of those surveyed found local online 
platforms interesting. Young people between the ages of 18 and 29 in particular show great 
interest in local online marketplaces (68%). It fits in with the fact that the actual purchases on 

https://www.lsa-conso.fr/la-grande-distribution-s-active-contre-la-precarite-etudiante,373648#xtor=EPR-75-nl_franchise-20140226&email=info@ugal.eu
https://fr.yougov.com/news/2021/02/25/boom-achats-en-ligne-et-services-de-livraison/
https://www.lsa-conso.fr/covid-19-l-epidemie-a-fait-exploser-la-livraison-d-achats-en-ligne,374093
https://www.ifhkoeln.de/corona-consumer-check-der-lokale-einkauf-wird-beliebter/


3 
 

these rose from 15% to 23% during the pandemic. (Sources: Lebensmittel Zeitung and e-

tailment) 

In the second edition of its “Together for our sports clubs” (Scheine für Vereine) campaign, the 
REWE Group has handed out prizes prizes worth over EUR 18 million in total to Germany's 
amateur sports clubs. Between 2 November and 20 December 2020, customers received a 
club certificate for every 15 euros of purchase value. They could assign them to an amateur 
sports club of their choice. At the end of the term, the clubs then had the opportunity to 
exchange their tickets for free bonuses. According to the trading group, there were more than 
100 free rewards to choose from for various sports, for example balls, tracksuits or toys and 
electronic devices. According to REWE over 20.000 of the roughly 90.000 amateur sports 
clubs throughout Germany actively participated. They redeemed over 60 million club tickets 

for over 93.000 bonuses that support them with work and training in the clubs. The campaign 
of the Cologne trading group was intended to support amateur sports clubs, as they are 
missing a large part of their income from events, games or competitions due to the corona 
pandemic. To draw attention to the campaign, the clubs – supported by REWE – could create 
personalized posters, GIFs and advertising films or download campaign logos and other 
elements for their own advertising material. More than 37.000 club advertising material has 
found its way on Instagram, WhatsApp or in internal club communication, according to REWE. 
The focus of the package of measures until the end of December was on social media, TV spots, 
POS, as well as the website and REWE's own app. Separate clips were produced for the digital 
channels, for example, and played out specifically to the various target groups. (Source: 
Lebensmittel Zeitung) 

Online trading is not for people who are on a tight budget, according to the the textile 
discounter KIK. In an interview with the Frankfurter Rundschau, KIK Managing Director 
Patrick Zahn explains that many people cannot afford to shop online or that they are 
prevented from credit card ownership. Clothes as cheap as a few euros are not available 
online because shipping is already more expensive. The online share of KIK sales is 
correspondingly low, currently at 2,5 percent. Branch closings in favour of online trading are 
thus out of the question for KIK in the medium term, according to Zahn. (Source: e-tailment) 

Stationary retailers sell lockdown goods via Amazon and Zalando. At least half a billion items 
of clothing remain unsold due to the lockdown this winter. At the moment, the goods are 
piling up at stationary fashion retailers. Many stationary retailers have already registered 

with Amazon and Zalando or sold on Facebook. This has hardly helped to reduce the 
mountains of goods. Even if the clothes are not easily perishable, they reduce fast in price. If 
the lockdown continues, it could be cheaper to destroy the goods than to store them or to 
bring them to customers at dumping prices. C&A already denied media reports on 
22nd February about the incineration of new goods. (Source: e-tailment)  

There is movement in the lockdown. Rhineland-Palatinate is introducing “Meet & Collect” on 
1st March, shopping in stationary retail will be allowed, but only with an appointment. 
According to Chip.de, Baden-Württemberg and Hesse are planning similar concepts. In 
Bavaria and Saxony-Anhalt, DIY stores are allowed to reopen regularly for private customers 
from 1st Monday. A whole series of retailers are under legal pressure: Media Markt Saturn, Obi, 

Breuninger, Peek & Cloppenburg and Riani have filed lawsuits against the lockdown, and 
the Unitex purchasing association is planning a class action lawsuit with hundreds of smaller 
retailers, as Spiegel.de reported in an overview. Some lawsuits are based on equal treatment 

https://www.lebensmittelzeitung.net/handel/Corona-Consumer-Check-Der-lokale-Einkauf-wird-beliebter-150894?utm_source=%2Fmeta%2Fnewsletter%2Fabonnent&utm_medium=newsletter&utm_campaign=nl6123-abonnent&utm_term=4caf42235d37e6a3bfa72dc77c5c766d
https://view.mc.etailment.de/?qs=e7ff887e31212ea8e8a8ea3049a743fb12d180df4d91003b40c078ff9d48037420b027c553de01a2139c2c2943eecea7d0ebb3ca745d28b9d533ac2518ae02b8a71a7359e1cc88cbe164502bf43d773d
https://view.mc.etailment.de/?qs=e7ff887e31212ea8e8a8ea3049a743fb12d180df4d91003b40c078ff9d48037420b027c553de01a2139c2c2943eecea7d0ebb3ca745d28b9d533ac2518ae02b8a71a7359e1cc88cbe164502bf43d773d
https://www.lebensmittelzeitung.net/handel/Kampagne-Rewe-Kampagne-beschert-Vereinen-Rekordergebnis-150927?utm_source=%2Fmeta%2Fnewsletter%2Fabonnent&utm_medium=newsletter&utm_campaign=nl6128-abonnent&utm_term=4caf42235d37e6a3bfa72dc77c5c766d
https://view.mc.etailment.de/?qs=2a95f1e80de7461c10ae113c841045e7e1d19ab86165563fa8bf7102ee89270327fd355932ef38c45fe4bb323bf6332c7d334dc757c7fb3b0e523c0b9574b9807af95f93f40bdc3e866c9b0a7aae8720
https://view.mc.etailment.de/?qs=2a95f1e80de7461c10ae113c841045e7e1d19ab86165563fa8bf7102ee89270327fd355932ef38c45fe4bb323bf6332c7d334dc757c7fb3b0e523c0b9574b9807af95f93f40bdc3e866c9b0a7aae8720
https://www.chip.de/news/Einkaufen-mit-Termin-startet-Das-aendert-sich-jetzt-fuer-Kunden_183310939.html
https://www.spiegel.de/wirtschaft/unternehmen/corona-diese-haendler-klagen-gegen-den-shutdown-a-d9cc1a7e-618a-41ed-882d-1e973b0623a4
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as hairdressers or the grocery trade, others argue that brick-and-mortar retail is not an 

infection hotspot. (Source: e-tailment) 

 

ITALY 

Municipalities in the province of Brescia, in Lombardy, became an “enhanced orange” zone, 
which implies the closure of schools and non-essential shops, as well as teleworking wherever 
possible. The Italian government extended a ban on non-essential travel between the 
country’s 20 regions until 27 March. (Source: De Havilland) 

 

 

THE NETHERLANDS 

Hairdressers and other ‘contact’ professions (apart from sex workers) can reopen from 
3rd March. From 1st March, secondary school pupils will have at least one day’s lessons at 
school. Teenagers and adults up to the age of 27 can play team sports outside, and shops can 
open to customers by appointment. The 21.00 to 04.0 curfew, which sparked rioting when it 
was introduced, will remain in place until 15 March. The government advises against booking 
any trips abroad until at least 31st March. (Source: BBC) 

 

PORTUGAL 

The lockdown has been extended until 16 March. Schools have been closed, work from home 
is compulsory if possible and all non-essential shops/services are closed. (Source: De 
Havilland) 

 

SWEDEN 

The Swedish government said on 24 February it would reduce opening hours for all 
restaurants, bars and cafes as well as tighten limits on the number of people allowed in shops 
as it seeks to ward off a third wave of the COVID-19 pandemic. (Source: De Havilland) 

 

UNITED KINGDOM 

Large-scale video surveillance has been a common practice in the UK for years. Police officers 
have been wearing body cams there since 2005. A more aggressive clientele and more attacks 
on market personnel are among the side effects of the Corona crisis, has meant in Great 
Britain that more and more retailers are equipping their staff with body cameras. 
According to the local retail union USDAW, the number of attacks on staff doubled during the 
corona crisis. In almost half of all cases, it is about wearing mouth and nose protection in the 
market. 

The small cameras are worn on the body at chest height and are intended to deter aggressive 

customers from attacking store staff. If necessary, the cameras can be activated at the push of 
a button and record video and audio in dangerous situations. Food retail market leader Tesco 
plans to equip around 1.400 of its stores with the technology. Lidl announced that it would 
also carry out a test with body cameras in a “very limited number” of branches in Great 

https://view.mc.etailment.de/?qs=51531c9014a94697acc8a215be792e71b482762a70a81a8fabb01fb0ae15c624c3dc47aed9b2fe3da648a64f780e07ec771d381e1561a02a0765a468b787be5a87f5d203141f608cfb7aaad2b2eb9b3f
https://www.bbc.com/news/explainers-53640249
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Britain. Sainsbury's and Co-op also rely on body cams. Other British dealers also use 

bodycams in socially deprived areas. The British retailers are addressing the problem of retail 
crime to politicians in the UK. Using such cameras in other EU countries might prove difficult 
as legal hurdles may be too high. (Source: Lebensmittel Zeitung) 

British Prime Minister Boris Johnson has outlined the country’s plans to phase back into a 
post-pandemic world. From 8 March, schools will reopen and two people from separate 
households will be able to meet without needing to take part in exercise. 29 March will see the 
return of outdoor sports as well as the reintroduction of “rule-of-six” socializing. Shops, 
hairdressers, gyms and outdoor hospitality will reopen on 12 April. (Source: POLITICO) 

On 23rd February the Scottish First Minister, Nicola Sturgeon has also set out the Scottish 
Governments’ ‘cautious careful and patient’ plan for easing COVID-19 lockdown restrictions. 

Further discussions and details are to take place and be set out in the next few weeks with the 
Government aiming to publish a more detailed plan in Mid-March. There will be a minimum of 
3 weeks between each stage of easements to ensure data can be reviewed and easements can 
be made in confidence.  

22 February-15 March – Partial and phased returns to school. Restart non-contact support for 
12-17 years and increase outdoor mixing of 4 people from 2 households. 

3-5 April – Stay at home restrictions will be officially lifted. Final phase of school returns, 
communal worship will return with restricted numbers. Household gatherings outdoors with 
6 people from 2 households. There will also be re-opening of retail with an extension of the 
current essential retail definition and lifting of restrictions on click and collect services.  

26 April – The Government hopes to move back to a levelled system and aims to move all 
current level 4 areas to level 3.  

This schedule is expected to allow for further re-opening of the economy from April and into 
the summer.  This would include other non-essential retail, hospitality and close contact 
services.  

She also updated on the vaccination programme, confirming that by mid-April all persons on 
the priority list as well as everybody over 50 should have received the first dose of the vaccine. 

 

UNITED STATES 

Ahold Delhaize is testing the use of disinfection robots in two of its US distribution centers. 
The robots from the manufacturer Ava are supposed to neutralize corona viruses using UV 
light. According to the manufacturer Ava, the robot moves autonomously and can clean both 
the air and surfaces. The collaboration with Ahold Delhaize is the first in the food industry, 
according to a press release from Ava. In the course of the corona crisis, numerous robot 
manufacturers have developed disinfection robots using UV light, including German 
companies such as Metralabs or ICA. (Source: Lebensmittel Zeitung) 

 

https://www.lebensmittelzeitung.net/tech-logistik/Schutz-vor-uebergriffen-Britische-Haendler-setzen-auf-Bodycams-150963?utm_source=%2Fmeta%2Fnewsletter%2Fabonnent&utm_medium=newsletter&utm_campaign=nl6135-abonnent&utm_term=4caf42235d37e6a3bfa72dc77c5c766d
https://politico.us8.list-manage.com/track/click?u=e26c1a1c392386a968d02fdbc&id=cd4cee515d&e=e2dbba30cd
https://www.lebensmittelzeitung.net/tech-logistik/In-zwei-Verteilzentren-Ahold-Delhaize-testet-Desinfektion-per-Roboter-150887?utm_source=%2Fmeta%2Fnewsletter%2Fabonnent&utm_medium=newsletter&utm_campaign=nl6123-abonnent&utm_term=4caf42235d37e6a3bfa72dc77c5c766d

